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Frequency                Percentage

Occupational Status

 

Private Sector Employees

                                   

201

                                

77

 

Public Sector Employees

                                     

61

                                 

23

 

Total                                                                       262

                               
100

 

Educational Background 
Primary Cert.                                                        42                                 16  
WASC/NECO

                                                      
131     

                          
50

 
Tertiary 62     

                            
24

 Others 27     

                            

10

 Total                                                 262 100



Table 2: Awareness, Understanding Accessibility, Use and Attitude towards cashless 

policy

       Frequency                              Percentage

Awareness Of Cashless

 
Policy

 Yes

                                                                      

90                              35

No

                                                                       

172

              

65

Understanding Of Cashless

 

Policy

 

Yes 

                                                                     

48

                

18

Little

                                                                   

36

                

14

No

                                                                   

178

                        

68

Accessibility To Cashless

 

Channel Options

 

ATMS

       

262

  

100

Payments Cards (Visa payment)

                      

41

                

17

POS –

 

Access Devise

     

262

               

100

Internet Banking

                                                 

28

  

11

Direct Debit

                   

66

                                              

25

Which Of These Cashless

 

Channels Do You Use?

 

ATMs

                                                                    

262

  

100

Payments Cards (Visa payment)

                      

41

                                              

16

POS –

 

Access Devise

                                           

262

                                            

100

Internet Banking

     

28

         

11

Direct Debit

      

66

                                              

25

Attitude Towards Cashless

 

Channels

 

Highly Positive

     

195

                                              

74

Positive

       

41

                                              

16

Neutral

      

26

      

10                                               

Negative 0 0                           

Highly Negative 0 0

How Often Do You Use These Channels

Highly Regularly 17 06

Regularly 29 11

Occasionally 216 100

Rarely 00 -

Not at all 00 -

Improvement In Usage and Attitude Since Awareness Building Started

Yes 262 100

Unsure 00 -

No 00 -

Source: Research Survey, (2019)

Awareness and Understanding of Cashless Policy

The respondents were asked whether they were aware and understand cashless policy. 

Table 2, shows that90 or 35% of the respondents are aware of cashlite policy, while 172 or 

65% are unaware of cashlite policy but undertake cashlite transaction such as e-transfer, 

POS, ATM withdrawals etc. The issue of carrying cash is still very much part of bank 

customers daily routine in Gombe State, such that most hardly use cashlite channels in 

buying and selling except when compel by organizations to make transfer. The use of POS 

is another ball game altogether in that they are not use for buying or selling of goods but 

for cash withdrawals by bank customers, because of the inconvenience of using ATMs, 

lack of cash to dispense at ATMs, time wasting in queuing up to withdraw money at 

ATMs, distance from ATM machines or the unavailability of ATMs close-by especially for 

those in the rural areas that are unbanked.



                                                                                         Frequency         Percentage

Compel by my bankers

            
07

 
03

Compelled

 

by

 

employers

            

02

  

01

To reduce the rate of robbery at bank

           

07

                              

03

For more convenient and fast transaction

        

184

 

70

Friendly use1

              

32

 

50

Readily available for customers 24hrs 206 79

Removes the burden of carrying huge amount of money 32 12

For other purposes such as payment of bill and recharge 17 06



                                                                                         Frequency               

Network Problem
     

09
 Fraudulent Operations

    
12

 Fear of account safety

     

08

 
Very rigid

       

02

 
Low coverage

      

02

 

Compatibility problems

    

00

 

Incomplete denomination of money 00

Operational Issues                                            08

High charges by banks                                         02



        Frequency           Percentage

 Necessity of Cashlite Policy

 Yes

         

196

                             

75

Unsure

                                                                  

66

                        

25

No

                                                                          

-

               

-

CBN Approach to the Implementation is the best

 

Yes1

         

63                  

   

62

Unsure

                                                                

99

                        

38

No

                                                                      

00

                    

-

Cashlite Project has succeeded

 

Yes, it has 113                        43                           

No, it has not 29                          11

Not sure 120                      46



        Frequency           

Poor advocacy and enlightenment
                                     

82
 Corruption in the system

                                                         
17

 Variation in perception among users and professionals 

    

01

 
Level of Literacy

                                                                      

42

 
Poor Implementation

                                                           

07

 

Political instability

                                                                

00

 

Unavailability

 

of cashlite channels

 

in rural areas

                 

178

 

Poverty 92

Epileptic power supply 32

Poor network for cashlite channels                                 106

                                                                                        Frequency                Percentage

Cash payments only                                                

 
216

                      
82        

POS

 

only                              

    

00

                        

00

Transfers only

                                 

00

                        

00

Cash/POS                                            

                             

46

                       

08

POS/Transfers                                                                 00

                        

00

Cash/Transfers                                            00 00

Total                                                                                   262 100



        Frequency                

Frequent shortages of money on ATM machines
                    

92                    

Poor awareness and sensitization

                                 
72

 Rural areas not covered by banks   

                                          

188 

 Poor relationship among banks

                                                  

00

 
Internet coverage 128                                      

Total

                                                                                   Frequency                

Prompt servicing of cashlite channels
   

132
 Creation of more awareness and sensitization

   
58

 Provision of more functional equipment                            

      

32                           

Reduction of service charge

 

for interbank

                                

178

 
Affordable bank charges                                                     45

Internet Connectivity 62
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