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Model  B  T  Sig.  F(5,1171)  R2 Adj. R2 F(Sig)

(Constant)
 

11.688
 

16.151
 

0.000
 

63.908
 

0.214 0.211 0.001
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0.104

 

5.080

 

0.000

   
Psychological Factors

 

0.090 4.065 0.000

Product Perception 0.062 2.887 0.004
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