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A b s t r a c t

ourism is one economic activity that has enhanced the revenue and 

Tforeign exchange bases of many countries in the contemporary human 

society. This sector holds out great potentials with the growing global 

populations and also to generations yet unborn. This study examined the extent 

to which tourism can enhance the economic fortunes of Nigeria in terms of 

revenue generation and foreign exchange earnings both now and in the future. 

Data was obtained from secondary materials such as books, periodicals, 

journals, magazines, the internet, etc. The Economic Model (Solow, 1993) was 

adopted as its theoretical framework while the mode of analysis was content 

analysis.  Results from the investigation showed that with the increase in the 

growth of population, there is the tendency of greater number of people to 

embrace travelling as a leisure which would constitute higher revenue 

generating channels for future economies. Hence, the study recommended 

greater investment in tourism.
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Background to the Study
Recent developments in international tourism show that tourism activities are still 
concentrated in the industrialized nations of Europe and the Americas. This trend 
notwithstanding, there has been a substantial proliferation of new tourist generating and 
tourist-receiving markets in emerging economies as well. The growth patterns of some 
tourist destinations in East Asia, and the pacic south Asia, Africa and the Middle East are 
generally very dynamic, with some countries in those regions witnessing high rates of 
increase over successive years. Thus, the tourism industry has in recent decades, shown 
sustained growth in both revenues and number of tourists, and has left broad economic, 
social, cultural and environmental footprints reaching almost every part of the world. 
Activities in tourism tend to generate signicant economic benets to both host and 
tourists' home countries alike. Once primary motivation for the promotion as a tourist 
destination particularly in the developing countries is the expected economic 
improvement particularly in the areas of foreign exchange earnings, contributions to 
government revenues, as well as the generation of employment and business 
opportunities.

Tourism comprises those activities of persons travelling to and staying in places outside 
their usual places of residence for not more than one consecutive year for leisure, business 
and other purposes (WTO, n.d). Following the above conception to tourism, the industry 
comprises all socio-economic activities which are directly or indirectly involved in 
providing services to tourists. The world tourism organization standard classication of 
tourist activities lists over 185 supply-side activities that have signicant connections to 
tourism to include, among others, the services of the following sectors: transportation, 
hotels and logging, food and beverage, cultural and entertainment, banking and nance, 
and promotion and publicity services. According to World Bank (2002), “tourism was 
called upon by the World Bank and United Nations World Tourism Organization 
(UNWTO) to take its place in national development of developing countries”. In addition 
to this clarion call, the importance and relevance of tourism has led to a situation where, 
“most developing countries are now promoting some brand of tourism tied to its 
development” (Marafa, 2006; Yunis, 2004). As would be expected, Nigeria has keyed into 
this trend. Though an oil rich country, the nation is also richly endowed with abundant 
tourism resources. There are reasons to believe that every LGA in Nigeria has at least one 
tourism resource. Based on this notion, it can be extrapolated that the nation can boast of 
nothing less than 776 tourism potential sites and attractions given the present 
geographical structure.

 A state like Cross River for instance, boasts of about 85 tourist 
sites/attractions. Out of this number, 16 the sites are nature-based, 42 
are historical and cultural, 16 recreational while 11 other sites are 
industrial, educational, religious-based, etc. (Cross River Tourism 
Bureau, 2012, in Esu, 2013).

Hence, experts believe that tourism can trigger the much-needed socio-economic 
development in any country, Nigeria inclusive. When developed, the sector has the 
potential to constitute the mainstay of the nation's economy now and in the future.
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Statement of the Problem

Tourism has become “a major source of economic growth, employment, earnings and 

foreign exchange for many countries” (Vaugeois, 2000; Basu, 2003) and considered by 

developing countries as “a main source of development and growth” (Hodur, Leistrestz, 

and Wolfe; 2005; Haller, 2012). This is a manifestation of the rapid growth in tourism 

following improvement in the global economy. However, while the growth in tourism 

owes itself to global economic growth, it is also a fact that tourism has contributed 

immensely to the growth of the global economy. As Nigeria looks up to tourism as a 

possible alternative income earner (Uduma-Olugu & Onukwube, 2012), there is every 

reason to believe that, “given the ever-increasing global population and the increasing 

desire for people to seek leisure, the sector has what it takes to sustain even the future 

generations and their populations. This is to say that the potentials in the sector if 

properly harnessed, could constitute a liquid sold for future generations. This study 

seeks to assess the extent to which tourism could be used to provide for the needs and 

desires of future Nigerians.

Objectives of the Study

The broad objectives of this study are to assess the extent to which tourism in Nigeria can 

sustain the future of Nigerian generation. Specically, the study seeks to:

1. To examine the potentials of Nigerian tourism industry in employment 

generation.

2. Ascertain the extent to which the leisure of the future generation can be 

guaranteed through tourism.

Research Questions

The study will provide answers to two questions which include:

1. Can tourism as an industry guarantee the employment opportunities for the 

future generation of Nigerians?

2. To what extent can the tourism industry guarantee leisure of Nigeria's future 

generations.

Literature Review

Conceptual Clarication

Tourism: World Tourism Organization (WTO) (n.d), denes tourism as “an activity 

involving the travels of persons to places outside their usual environment for not more 

than once for leisure”. Tourism has a growing number of denitions as, “it is practically 

connected to nearly all the sectors of the human social activity” (Beni; 2005). From a 

conceptual perspective, some denitions emphasize economic, social and cultural 

features, others anthropological elements, while others concentrate on geographical 

aspects-thus, “tourism can be stretched to encompass a wide range of phenomena” 

(Tribe, 2006).

Foreign exchange: According to O'Sullivan, et al (2003), “exchange rate is the rate at 

which one currency will be exchanged for another. It is also regarded as the value of one 
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country's currency in relation to another”. For instance, an interbank exchange rate of 114 

Japanese yen to the United states dollar means that Y114 will be exchanged for each uss$1 

or that US & 1 will be exchanged for each Y114. “Exchange rates are determined in the 

foreign exchange market” (The Economist, n.d).

Future generations: The future generation is usually contrasted with past generations or 

generations past. The term refers to the generation or generations to come in the future, 

after the currently living generations of human. It began to be used in reference to the pact 

the currently living generations have on the world future generations will live in the 

world they will inherit from humans living today. Current generations have a moral 

obligation to provide for sustainable living conditions not just to the future of their own 

children but indirectly also to the future of their children's children. This gave rise to the 

concept of sustainability usually incorporated in the concept of sustainable development 

which is referred to as, “development that meets the needs of the present without 

compromising the ability of future generations to meet their own needs” (United 

Nations, 1987).

Liquid Gold: This is a thematic unit that is linked to the years 5/6 ICL, The Blue Planet. 

Water is often referred to as liquid gold. In this thematic unit, children develop an 

understanding of the value of water and why they must not take these precious resources 

for granted. Thus, 'liquid gold' connotes treasure, value, and how precious an object, 

activity, or an economic sector is.

Mechifor (2014) conducted a study on tourism and sustainable development: 

implications at local community level. The objective of the paper was to outline a series of 

implications at communities' level which the relationship between tourism and 

sustainable development may generate, focusing on one of the most representative and 

important components of sustainable tourism, respectively ecotourism and its particular 

forms of rural and agro-tourism. Andreea and Andreii (2015), conducted a study titled, 

“towards sustainable tourism development in urban areas: case study on Bucharest as 

tourist destinations. The study explored how sustainable tourism development in urban 

areas can be basically achieved and managed. The paper disclosed some success factors 

for managing sustainable tourism development in urban areas and emphasizes a case 

study regarding Bucharest, the capital of Romania, as a tourist destination. The study was 

a survey.

Theoretical Framework

Solow Economic Model (1993)

The economic sustainability element is based on Solow's (1974, 1986, 1993) amplied 

theory of capital convertibility and Hicks-Lindahl concept of income, which can be 

acquired by saving essential wealth (capital) resources for the benet of future 

generations, (implementing the principle of fair distribution among generations). 

“Economic sustainability seeks to maximize the ow of income and consumption that 

could be generated while at least maintaining the stock of assets (or capital), which yield 
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benecial outputs” (Hicks, 1946; Maler, 1990). The main goal of implementation of 

sustainability principles is safeguarding of an optimal amount of general capital (or sum 

of different kinds of capital) for future generations. Already in 1974, Solow analyzed the 

problem of an optimal distribution of capital accumulation among generations. In the 

framework of neoclassical theory of economic growth, allowance is made for the 

discussing criterion of 'Hicks-Solow sustainability” (Pierantoni, 2004, van den Bergh, 

2007; Toman, Pezzey, and Krautkraemer, 1995). However, Ciegis (2005), observed that 

“some issues related to capital, which should be preserved, identication of types, 

convertibility, as well as other types of wealth, together with evaluation of ecological 

resources pose serious challenges”

Methodology

Adopting the methodology of content analysis, this study analyzed data obtained from 

secondary materials in the following sequence:

Research Question one (1): can the tourism industry guarantee the employment of future 

Nigerians?

According to Budeanu (2013), “the term 'largest industry in the world' is commonly used 

with reference to tourism following its recognition as the largest generator of wealth 

(over 11.7% of the total gross domestic product and employment (7% of the world's 

jobs)”. Thus, no country of the world (industrialized or not industrialized) can afford to 

ignore the importance of tourism to its economic, social and cultural development on 

realizing the enormous benets derivable from tourism. Even in Africa, countries like 

Kenya, Ghana, Tanzania, the sector contributes over 5% of the foreign exchange earnings. 

“Kenya in particular earns about US $128 million annually from its tourist potentials” 

(Oyakilome, 2005). This is because tourism is essentially the industry that specializes in 

providing tour-related services to tourists. Annually, millions of people travel to various 

parts of the globe experiencing and enjoying nature's splendor, cultural glamour and 

man's creativity. This implies that Tourism holds enormous potentials for the 

socioeconomic development of any nation because the benets derived from the sector 

exceed that of oil. Hence, “its activity has grown by around 25 per cent in the past 10 

years” (UNWTO, 2012). Mannion (1995), stated that, “where tourism is important, it is a 

source of employment as well as wealth generation”. According to the World Travel and 

Tourism Council (WTTC, 1993) in cooperation with Whaton Economic Forecasting 

Association (WEFA) group reported that, “Tourism provides direct and indirect 

employment for more than 200 million people one in every nine worker globally”. In his 

view, Holloway (1998), afrmed that, “tourism enterprise accounts for at least 6 percent 

of World's Gross Domestic Product (GDP) and employs 127 million people around the 

world (one in every fteen)”.

Most scholars (Sadler and Archer, 1974) asserted that, 'the tourism industry is labour 

intensive which implies that the industry has a higher capacity of labour employment”. 

Tourism creates jobs for the population of the destination both directly and indirectly and 

although statistics on employment in the sector in Nigeria are not easy to come by, it is 
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believed, Elechukwu (2010), that, “tourism is known to create jobs at various levels that 

are essential to the growth of the rural and national economy of a country”. This position 

is strongly buttressed by the empirical study conducted by Ezenagu (2016), which 

posited that, “tourism resources are inexhaustible unlike crude oil”. The implication is 

that it guarantees employment and income generation for the present and future 

generations which is the essence of sustainable development.

Table 1: Indicators of the contribution of tourism to national economy: 2000-2014

Source: World Tourism Council data base online

The table above shows that inspite of the uctuation in the contribution of tourism to 

Nigerian economy, the sector still has great potentials for employment now and in the 

future. Hence, in the views of Rewane cited in Ajibola (2013), “Nigeria still remains one of 

the countries yet to begin nurturing its historical and anthropological assets to position 

them to become attractive”.

Research Question two (2): To what extent can the tourism industry guarantee the 

leisure of future Nigerian generation?

The study by Yusuf and Akande (2015), puts, “the number of tourist centres in Nigeria at 

well over seven thousand”. Also, the World Travel and Tourism council (WTTC, 2014), 

envisaged a growth rate of 6 percent per annum for a period of ten years for the Nigerian 

Tourist industry. According to Ashikodi (2010), “in sub-Saharan Africa, particularly in 

Nigeria organized tourism dates back to 1962 with the creation of Nigeria Tourist 

Association by group of tourism practitioners in the country”. Also, there is no doubt that 

many nations including Nigeria, have turned out to tap from the tremendous growth in 

Period  Total 

contribution 

to GDP
 

% share 

of GDP
 

Total 

visitor 

exports
 

% share of 

total 

export
 

Total 

contribution to 

employment
 

% share of 

total 

employment

2000

 
209.09

 
4.40

 
18.92

 
0.70

 
1643.70

 
3.80

2001

 

219.56

 

4.40

 

18.69

 

0.80

 

1700.40

 

3.90

2002

 

356.95

 

5.00

 

30.87

 

1.20

 

1960.90

 

4.30

2003

 

379.48

 

4.30

 

7.50

 

0.20

 

1773.60

 

3.70

2004

 

652.96

 

5.50

 

6.51

 

0.10

 

2349.60

 

4.80

2005

 

832.69

 

5.60

 

18.25

 

0.30

 

2445.60

 

4.90

2006

 

494.11

 

2.60

 

26.89

 

0.30

 

1209.00

 

2.30

2007

 

879.4

 

4.10

 

42.40

 

0.60

 

1988.80

 

3.60

2008

 

1870.4

 

5.40

 

159.0

 

1.10

 

2616.40

 

4.40

2009

 

1686.9

 

4.40

 

172.2

 

1.50

 

2266.60

 

3.80

2010

 

1315.8

 

2.90

 

149.8

 

0.80

 

1583.20

 

2.40

2011 1291.2 2.80 129.8 0.60 1595.10 2.50

2012 1460.0 2.90 109.0 0.60 1779.50 2.50

2013 1559.5 3.10 107.1 0.70 1836.80 2.70

2014 1589.6 3.10 106.2 0.70 1811.00 2.70
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tourism. Such nations are taking steps to partake in the sharing of the ever-increasing 
global tourism market. 

More so, many developing nations have also joined the race. Foreign 
exchange earnings ,  employment  opportunity ,  economic 
diversication, economic growth, broader economic and social 
development policy, and other factors are the fundamental justication 
for the establishment and development of tourism (Sharply and Telfer, 
2012)

The concept of sustainable development makes it clear that environment should not be 
destroyed with policy designed for improvement in economic and social well-being of the 
people (UNECE, 2004-0.5). Thus, sustenance of environmental development in the 
community's immediate environment becomes undisputed and vital in the minds of the 
local people. “Sustainability encompasses three components, namely economic 
sustainability, sociocultural sustainability and environmental sustainability as illustrated 
below” (Richards and Hall, 2000).

Sustainability Components 

Source: Ekandayo, 2014

Many analyst of tourism sector in Nigeria argue that the sector has potential of not only 
contributing to foreign exchange earnings but also can aid the reduction of the 
concentration of foreign exchange sources. According to the Nigeria Embassy (n.d),

Nigeria is a potential tourist paradise which boasts of good tropical 
weather, variety of wildlife, awe-inspiring waterfalls, historical relics, 
captivating beaches, and rolling hills, coupled with warm-hearted and 
culturally active populace. The weather, vegetation, and climate render 
Nigeria a tourism destination of variety and contrast. The climate and 
weather include the semi-temperate climate of Jos Plateau, the 
harmattan haze of the north, and the humid weather of the south. The 
country's vegetation ranges from the light shrubs of the arid north to the 
thick mangrove swamps of the south.

All the above resources and features, which are not likely to be destroyed given the spirit 
and quest for sustainable development, constitute great potentials for the current and 
future generations. Presently, the sector provides the demands of the current generations 
(local communities and foreigners). Table 2 below leads credence to the fact.

Sustainability 
 

Economic 
 

Environmental Socio-cultural
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Nigeria Tourism Sector: contribution, constraints and opportunities.

Table 2: Domestic demand for tourism: Percentage distribution of household visiting 

tourism centers in the last 6 months in 1996/97

Source: Federal ofce of Statistics, Statistical Bulletin

Findings

The result of this investigation reveals the following:

1. Tourism is the largest industry in the world and is recognized as the largest 

creator of wealth as it offers the world over 11.7% of the total gross domestic 

product as well as 7% of jobs.

2. No nation can afford to ignore this sector following its enormous benets. This 

informs the decision of some developing African countries like Kenya, Tanzania 

and Ghana to embrace the sector for purposes of foreign exchange, revenue and 

job creation.

3. The benets of tourism are in excess of that of the oil sector.

4. The WTTC (1993) reveals that over 200 million people (one in every nine) are 

offered direct or indirect jobs in tourism.

5. The tourism industry in Nigeria is yet to be nurtured to optimal performance.

6. The numerous tourist sites in Nigeria, numbering over a thousand (1000) offer 

great potentials for leisure and employment, revenue for all generations (present 

and future).

7. As the sector stimulates and enhances, economic, social and cultural 

development, it also encourages people (present and future Nigerians) to seek 

recreation and leisure.

8. The sector also provides the sensitization of local populations on the need to 

protect the natural environment and its biodiversity which are vital components 

of sustainable development.

9. Nigeria is a potential tourist paradise as it boasts of good tropical weather, variety 

of wildlife, awe-inspiring beaches, and rolling hills coupled with warm-hearted 

and culturally active populace.

Household 

characteristics
 

%  Destination 

of visit
 

%  Type of ownership 

of Tourist Attraction
 

%  Purpose of visit %

Male 
 

1.8
 

Museum 
 

10.6
 

Federal Govt.
 

12.7
 

Business only 7.2

Female 

 

1.5

 

Zoo 

 

20.5

 

State 

 

31.7

 

Sight-seeing only 45.0

Below 30 years

 

2.1

 

Dams 

 

6.3

 

Local Govt.

 

12.5

 

Business/sight seeing 14.0

Above 30 years

 

1.2

 

Festival 

 

38.4

 

Private 

 

09.9

 

Leisure 30.3

No schooling 

 

0.9

 

Games 

Reserve

 

7.7

 

Federal/State

 

7.2

 

Others 3.5

Below primary

 

0.1

 

Warm 

Spring

2.3

 

Federal/Private

 

0.6

 

-

 

-

Secondary  1.0 Monument 3.7 State/Private 1.1 - -

Post-secondary 0.4 Others 10.9 Others 4.5 - -
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Conclusion

The Brundth Commission denes sustainable development as that development which 

meets the needs of the present and future generations. Meeting such needs depends on 

the ability of the global population to protect and preserve the environment. Tourism is 

one sector that derives its relevance in the scheme of development through such 

environmental protection, preservation and sustainability. This has enhanced the 

potentials of the sector in attaining the status of the 'largest industry' on the globe, 

providing foreign exchange, revenues to governments, job creation, and leisure for the 

present and future generations. Countries across the globe have realized the importance 

of this sector which has stimulated even the developing nations in Africa (Nigeria, Kenya, 

Ghana, Tanzania, etc.) to embark upon policies to enhance the performance capacity and 

its relevance in the sustainable development agenda.Nigeria with its abundant natural 

endowments, has great potentials as its numerous tourist sites, when nurtured could 

ensure the much-needed turnaround in the living standards of its citizenry. Thus, the 

industry holds great prospects for the employment, leisure, income, revenue and 

wellbeing of Nigerians even in the distant future.

Suggestions

1. The world has recorded the trend whereby tourism has turned the liquid gold for 

all generations by providing a platform in which the industry constitutes the 

largest employer of labour, largest wealth creator for nations (foreign exchange 

and revenue). Nigeria should formulate policies to enable it key into this global 

trend.

2. The tourism industry should always be made a front burner issue in the growth 

plan of this nation. The industry should be nurtured to take its place in the scheme 

of things.

3. The numerous tourist sites in Nigeria should be turned into a beehive of activities 

to enable the sector attain optimal performance.

4. Nigerians should be encouraged to seek leisure as a way of boosting local 

patronage of its tourism facilities.

5. Protection and preservation of potential and actual tourist sites should constitute 

a matter for orientation for the local communities organized the federal 

authorities.

6. The Nigerian populace should be encouraged to sustain the warm-hearted and 

culturally active tendency for which they are known.
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