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A b s t r a c t
 

N
igeria's 2023 elections were more than a political contest. They turned 
into a busy online marketplace of  ideas, but this space was filled with 
misinformation. False claims, edited videos, and targeted rumours 

spread fast on social media, shaping how people saw the election and their part in 
it. This study looks at that issue to find out how digital falsehoods influenced 
voters and changed their trust in the process. One thing was noticed: fake 
election results showed up before votes were counted. Many felt hopeless, 
thinking that the truth could not be known, which sometime led them to 
disengage or even protest the results. This paper concludes that for digital 
misinformation to be erased, electoral bodies and social media platforms should 
communicate clearly to avoid digital misinformation. Furthermore, civil society 
organisations should continue educating voters and monitoring electoral 
processes, so as to improve voters' digital literacy; and create a public space that 
would be harder to be misled and a system that is more resistant to digital 
misinformation. Qualitative historical method was used as it suits it the most. 
Primary and secondary sources were used in the study. Oral interviews were 
conducted and focus group discussion was employed also to check biases. 
Newspapers and social media platforms were carefully studied to track certain 
news. Secondary sources such as journal articles and textbooks were equally 
used.  
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Background to the Study

Elections are fundamental to democratic systems, facilitating the selection of  leaders and 

legitimising governments. Over the years, the transmission of  election results has been 

embedded on the following platforms: Independent National Electoral Commission (INEC) 

portal, radio, television and so on. Based on this arrangement, the results getting to the public 

used to witness bottlenecks, paving the way for distorted elections results which the public 

most times do not appreciate. However, with the advent of  the social media such as Facebook, 

X (formerly Twitter), TikTok, and WhatsApp, election results started getting to the people 

easier. This was evidenced in the 2023 Nigeria general elections. The proliferation of  digital 

information has substantially altered electoral processes. Social media platforms and mobile 

phones have expanded participation in political discourse.

Unfortunately, the challenges witnessed during the reign of  traditional transmission windows 

also resurfaced and more worrisome as there was slim release of  authentic results. 

Specifically, they facilitate the rapid dissemination of  false or misleading information. These 

dynamic influences voter behaviour, erodes public trust in institutions, and undermines the 

quality of  democracy, particularly in contexts with fragile institutional trust. Nigeria's 2023 

general elections took place in an environment characterised by widespread digital 

connectivity and significant information overload. The country's large youth population, 

high mobile phone usage, and active participation on social media and messaging platforms 

made it an important case for studying digital misinformation in elections. During the 

election period, political actors, supporters, and online communities spread large amounts of  

information, including unverified claims, misleading narratives, and false contents. These 

messages often appeared alongside official announcements from electoral authorities and 

traditional media, creating a complex information landscape that forced voters to sort 

through conflicting reports. The widespread of  digital misinformation raises important 

questions about its effects on voters. While research suggests that false information can 

influence political opinions, its impact on trust in electoral processes, confidence in 

democratic institutions, and voting behaviour remains unclear. In Nigeria, concerns about 

electoral integrity, allegations of  malpractice, and post-election disputes are often linked to 

patterns of  information dissemination. Therefore, the 2023 elections offer a valuable 

opportunity to explore these issues.

 From an International Relations perspective, digital misinformation and voter responses can 

generate effects that extend beyond national borders. A country's democratic stability and 

reputation influence its international standing and capacity for cooperation with other states. 

Information challenges during elections may affect governance, escalate or mitigate conflict, 

and shape the trajectory of  democratic development, particularly in states with regional 

significance. Analysing the impact of  misinformation on voting behaviour contributes to 

broader debates concerning democracy, national sovereignty, and the regulatory 

complexities of  the digital era. This study examines the effects of  digital misinformation on 

voter behaviour during Nigeria's 2023 general elections. It evaluates how false online contents 

shaped perceptions of  candidates and institutions, influenced trust in the electoral process, 

and affected voting decisions. The findings seek to provide new evidence for ongoing debates 
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about democracy, political communication, and information challenges in Africa, and to 

inform policy discussions on safeguarding electoral integrity and strengthening democratic 

processes in the digital age.

Conceptual Review & Literature Review

Digital misinformation is becoming a bigger issue in political communication, especially 

during elections when people are more engaged, and emotions are high. Misinformation is 

when someone shares false or misleading information without the intention to cause harm, 

while disinformation is when false content is created and spread intentionally for political, 

ideological, or strategic reasons (Wardle & Derakhshan, 2017). During elections, these two 

often blend. Voters are exposed to inaccurate claims, edited images and videos, and stories 

with unclear sources or motives. This mix makes it harder for people to know what is true, 

adding to the confusion.

Researchers say that digital technology has changed how misinformation is made and shared. 

Traditional media relies on editors and professional checks, while digital platforms depend on 

networks, algorithms, and user-generated content. This allows information to spread quickly, 

especially content that gets strong emotional reactions or a lot of  attention (Lazer et al., 2018). 

When people see misleading information shared by family, friends, or community members, 

it can seem more believable, even if  it is not true (Vosoughi et al., 2018). This makes it harder 

for people to think critically and increases the spread of  false stories.

The personal misinformation is even more convincing because it often uses images, videos, 

memes, and voice notes. These formats send messages that appeal to emotions and can lead to 

avoidance of  careful thinking. Studies show that this kind of  content works well because it 

taps into feelings such as fear, anger, or group identity rather than encouraging thoughtful 

judgment (Ecker et al., 2022). During elections, these emotional messages can heighten 

political anxieties and reinforce existing biases, making people more likely to believe false 

information. They can also deepen social divisions, such as ethnic, religious, and regional 

identities, and make political competition seem like a zero-sum struggle between groups 

(Cheeseman et al., 2020). Instead of  persuading voters with policy arguments, these stories 

often increase polarisation and reinforce group-based views of  political events. This shows 

why it is important to study how digital misinformation works in specific local contexts, 

rather than relying only on general explanations.

 

Voter Behaviour and Information Environments

Voter behaviour encompasses the attitudes, perceptions, and actions that shape how people 

participate in elections, including voting, choosing candidates, and accepting election results. 

Early research focused on social identity, party loyalty, and personal influence as key factors 

in voting (Lazarsfeld et al., 1944; Zaller, 1992). More recent studies show that media exposure 

and information environments also shape political attitudes, especially in fast-paced news 

cycles with lots of  information (Iyengar & Kinder, 2010). When information is distorted or 

unreliable, voters may rely more on mental shortcuts, emotions, or group identities, thereby 

weakening democratic accountability (Pennycook & Rand, 2019). Research across different 
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elections suggests that misinformation can affect voter behaviour in several ways, including 

reinforcing existing views, discouraging participation, and reducing trust in electoral 

institutions (Nyhan & Reifler, 2010; Guess et al., 2020).

In emerging democracies, these problems can be worse because institutions are often weak. If  

election bodies are not trusted or politics is highly polarised, misinformation can make people 

more doubtful of  the results and more likely to challenge them after elections (Norris, 2011). 

To understand voter behaviour in these situations, it is important to study how 

misinformation affects trust in institutions and political expectations. Many studies have 

examined how digital media affects elections, showing that it can both support democracy 

and allow political manipulation. Digital platforms can help people get involved in politics, let 

new voices be heard, and give more people access to information. However, these platforms 

can also be used by political actors to spread false stories, run disinformation campaigns, and 

influence public opinion (Benkler et al., 2018; Bradshaw & Howard, 2019).

Research shows that misinformation often spreads faster and farther than accurate 

information, especially when it aligns with people's existing beliefs or triggers strong 

emotions (Vosoughi et al., 2018). Algorithms also shape what people see, sometimes creating 

echo chambers in which false stories are repeated rather than questioned (Tucker et al., 2018). 

These trends make it harder to assume voters always make decisions rationally and raise 

concerns about the strength of  democracy in the digital age. In Africa, research is increasingly 

showing that social media and messaging apps are used in elections to build support, attack 

opponents, and question results (Howard et al., 2018). However, most studies focus on 

campaign strategies or platform management, leaving less information about how voters 

understand and respond to misinformation. This gap is evident in studies of  Nigerian 

elections, where digital platforms are becoming more important in politics. 

Nigeria's Electoral Context and the 2023 General Elections

Nigeria serves as a key case study for examining how digital misinformation influences voter 

behavior. As Africa's most populous nation and a significant democracy, Nigeria shapes 

democratic practices throughout the region. Electoral changes in Nigeria can affect 

perceptions of  democracy in West Africa. Understanding how digital misinformation 

impacts Nigerian voters is crucial for both Nigeria's and the broader region's democratic 

stability and trust. Nigeria's media environment makes it a valuable place to study. Many 

people use mobile phones and have internet access, and social media is widely used for 

political discussions. Platforms like Facebook, X (formerly Twitter), TikTok, and WhatsApp 

play a significant role in sharing news and opinions. Encrypted messaging apps are essential 

for spreading political news within trusted groups, making it hard to distinguish between 

private conversations and public messages (Howard et al., 2018; Cheeseman et al., 2020). In 

this setting, misinformation can spread quickly and often gains trust through personal 

networks instead of  official sources.

The 2023 Nigerian general elections occurred in a highly digital and politically engaged 

environment. The election saw intense competition, high levels of  public participation, and 
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significant scrutiny of  election officials. Civil society groups and fact-checkers reported that 

misinformation about the election spread extensively before, during, and after voting. This 

misinformation included false claims about voting technology, especially electronic result 

systems, fake images and videos alleging fraud, and accusations against the election 

management body (Centre for Democracy and Development, 2023; DUBAWA, 2023; 

Reuters Institute for the Study of  Journalism, 2023). These false stories appeared alongside 

official statements and traditional news outlets, fueling debate, uncertainty, and divergent 

opinions about the electoral process.

Most research on Nigeria's 2023 elections has concentrated on campaign strategies, social 

media use, and fact-checking activities (CDD, 2023; Bradshaw & Howard, 2019; Reuters 

Institute, 2023). Although these studies provide valuable insights into the spread of  

misinformation, they largely overlook how voters interpret, believe, or dismiss false 

information. Questions remain about the influence of  digital misinformation on voter trust in 

electoral institutions, perceptions of  election fairness, and the levels of  participation and 

acceptance of  election outcomes. Addressing this gap is crucial because Nigeria has a history 

of  disputed elections and fluctuating public confidence in its democratic processes. Without 

examining voter responses, we risk overestimating or misunderstanding the impact of  digital 

misinformation. This research aims to go beyond mere description by analyzing voters' 

behavior and opinions to objectively assess the effects of  misinformation on trust, legitimacy, 

and voting participation in Nigeria.

Gaps in the Existing Literature

Although research on digital misinformation and elections is expanding, important gaps 

remain, especially in African democracies. Most studies focus on advanced democracies and 

often use examples from Europe and North America. This means there is little evidence 

showing how specific misinformation stories affect how African voters understand political 

information, form opinions, and act. When African cases are included, they are usually used 

as examples rather than as the main subjects of  research.

First, there is little research that directly connects specific misinformation stories to how 

voters in African elections think and act. Many studies document the extent of  

misinformation but do not examine how different types of  false information affect voter trust, 

participation, or acceptance of  election results. Because of  this, it is hard to know if  

misinformation mainly persuades people, reinforces their views, or shapes their attitudes in 

other ways.

Second, Nigeria remains under-researched in the academic literature, despite being a 

prominent and influential country in African region. Some studies have looked at campaign 

strategies, social media, and fact-checking, but few have examined how misinformation 

affects voter trust in election systems, especially after elections. The 2023 general elections, 

which saw significant online activity and debates about election credibility, offer an important 

yet under-researched opportunity to learn more about these issues.
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Third, many studies treat misinformation as a single entity, without distinguishing among its 

types or strategies. By grouping all misinformation, researchers may miss how procedural 

misinformation, identity-based stories, and claims about candidates can each affect voters 

differently. Not making these distinctions limits both theory and policy. This study aims to fill 

these gaps by bringing together ideas about misinformation and real-world evidence from 

digital content and official election reports. By looking at Nigeria's 2023 elections, this 

analysis offers a detailed account of  how different misinformation narratives affected voters' 

perceptions of  legitimacy, trust, and participation. The study adds to broader debates in 

International Relations about democracy and governance and examines how digital 

technology challenges political legitimacy, state power, and democratic stability today.

Theoretical Framework

This study uses a framework that combines Information Disorder Theory, Agenda-Setting 

Theory, Framing Theory, and Social Influence Theory. By bringing these ideas together, the 

research provides a straightforward way to understand how digital misinformation is created, 

shared, prioritised, interpreted, and how it influences voter behaviour during elections. This 

approach helps examine Nigeria's 2023 general elections, during which digital platforms had 

a substantial impact on political narratives and how voters viewed the process.

Information Disorder Theory

Information Disorder Theory is the primary foundation of  this study. It explains modern 

misinformation as three types: misinformation (false information shared without intent to 

deceive), disinformation (false information shared with intent to deceive), and 

malinformation (real information used to cause harm) (Wardle & Derakhshan, 2017). The 

theory also highlights that the issue is not just the false information, but also the systems, 

motivations, and technologies that help it spread quickly.

In digital election settings, Information Disorder Theory shows that traditional controls on 

information are weaker, and information now spreads more through algorithms, peer-to-peer 

sharing, and emotional reactions. Research shows that false political information often 

spreads faster and farther than verified news, especially during major events like elections 

(Vosoughi et al., 2018; Lazer et al., 2018). In Nigeria's 2023 elections, misinformation about 

voting technology, distrust in institutions, and vote manipulation spread widely, causing 

uncertainty and debate. This framework helps the study organise different types of  election-

related misinformation and see how they might affect behaviour. It also allows the research to 

compare responses from institutions, fact-checkers, and digital platforms with what voters 

actually experience. In this way, Information Disorder Theory links the spread of  

misinformation to broader issues such as trust in elections and democracy. 

Agenda-Setting Theory

Agenda-Setting Theory first used to study traditional mass media, says that the media shape 

what people think is important by focusing on some issues and ignoring others (McCombs & 

Shaw, 1972). In digital settings, these patterns are now influenced more by social media 

trends, viral posts, and algorithms than by traditional media. Recent research shows that 
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digital platforms play a significant role in making some political stories, including false or 

misleading ones, more visible (Tucker et al., 2018). Repeated exposure to these stories can 

shape how voters see elections, even if  there is no direct attempt to persuade them. In Nigeria's 

2023 elections, misinformation about election fairness and technology issues became more 

visible because it was widely shared online, influencing the overall discussion. Agenda-

Setting Theory: Using Agenda-Setting Theory, this study examines how the visibility of  

misinformation influenced what voters focused on and whether they saw the elections as fair 

or disputed. The theory helps explain why some false claims became major topics, even when 

officials denied them, and how this affected whether people wanted to vote and accept the 

results. Theory adds depth by looking at how political information is presented and 

understood. 

Framing Theory

Framing means showing issues in certain ways to highlight specific meanings, values, or 

reasons (Entman, 1993). In elections, these frames can affect how voters see events, whom 

they blame, and whether they think the process is fair. Misinformation often works by framing 

issues in specific ways, not just by spreading lies. For example, election misinformation might 

make institutions look corrupt, technology seem rigged, or opponents appear as serious 

threats. This can shape how voters think, even if  the facts are only slightly wrong. Research 

shows that this kind of  framing can change political views by triggering emotions and 

identity-based thinking (Iyengar & Kinder, 2010; Benkler). In Nigeria's 2023 elections, 

misinformation often used frames about ethnic exclusion, failed institutions, and betrayal of  

democracy. Framing Theory helps this study understand how these stories shaped voters' 

views of  the elections and led to less trust or interest in politics.

Social Influence Theory

Social Influence Theory adds a social perspective by explaining how information spreads 

through networks and group interactions, shaping voters behaviour. Earlier versions of  the 

theory say that political views are shaped not just by the media, but also by conversations with 

others and social norms (Lazarsfeld et al., 1944; Zaller, 1992). Online, these effects are even 

more potent, especially on platforms where people share information within trusted groups. 

Studies show that people often trust misinformation from friends more than information 

from official sources, which makes it more convincing (Pennycook & Rand, 2019). In 

Nigeria, apps like WhatsApp are important for political discussions, but they also facilitate 

the spread of  misinformation within families, religious groups, and communities. Social 

Influence Theory explains why misinformation affects different groups differently and why 

seeing it in trusted networks can strengthen existing beliefs and increase doubt about official 

information.

Integrating the Framework

Bringing together Information Disorder Theory, Agenda-Setting Theory, Framing Theory, 

and Social Influence Theory gives this study a strong structure. Together, these theories 

explain how misinformation is created and spread, why some stories become popular, how 

people understand them, and how social settings affect behaviour. This combined approach 
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allows the study to see digital misinformation as part of  a complex system that shapes how 

people vote and trust elections in Nigeria's 2023 general elections.

Methodology

This study employs qualitative method to examine how digital misinformation influenced 

voter behaviour in Nigeria's 2023 general elections. The focus is on understanding meaning, 

perception, and interpretation, rather than on measuring or predicting outcomes. As voter 

behaviour is complex and context-dependent, a qualitative approach helps illustrate how 

voters encountered, understood, and responded to misleading digital content during the 

election.

Research Design

The study employs qualitative content analysis and documentary analysis. Qualitative 

content analysis examines election-related misinformation by identifying patterns, themes, 

and stories in digital communication. This approach is valuable for political messages, where 

meaning often relies on presentation, symbols, and emotional appeal rather than on facts 

alone. Documentary analysis contextualises these stories by drawing on reports and 

assessments from institutions before and after the 2023 elections. Utilising both methods, the 

study connects misinformation to broader institutional and social perspectives on the 

elections. This approach provides greater depth to the analysis and clarifies how 

misinformation may have influenced voter attitudes and behaviour.

 

Sources of Data

The study utilises two primary data sources. The first is digital misinformation shared during 

the 2023 elections, including posts, images, videos, and audio messages from platforms like 

Facebook, X (formerly Twitter), and TikTok. Because WhatsApp is private, only examples 

publicly documented by trusted fact-checking groups are included. This ensures all materials 

are ethically sourced and verified. The second source comprises documents related to the 

2023 elections. These include official publications from the Independent National Electoral 

Commission, reports from civil society groups, and analysis from reputable fact-checking 

organisations. These documents reveal trends in misinformation, responses from institutions, 

and public concerns regarding the fairness and trustworthiness of  the elections.

Data collection is targeted, focusing on misinformation that was widely shared, publicly 

challenged, or officially debunked during the election. Digital materials are gathered by 

reviewing fact-checking archives and election monitoring reports to ensure the examples 

relate to voting and voter opinions. Only content about voting procedures, candidates, parties, 

election technology, or results is included. Sources come from official websites and public 

archives. Each document is assessed for relevance, credibility, and whether it directly 

concerns digital misinformation, voter behaviour, or election integrity.

Data Analysis

The analysis consists of  two main stages. First, digital misinformation is examined through a 

thematic qualitative analysis, in which content is coded based on recurring stories and 
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patterns. These themes include undermining electoral institutions, claims of  manipulation, 

identity-based mobilisation, and misinformation about candidates. Coding occurs in cycles, 

allowing categories to evolve as new patterns emerge. Second, the documentary sources are 

analysed to see how institutions and observers viewed the spread and effects of  

misinformation during the elections. Results from both data sets are combined to explore how 

misinformation may have shaped voters' views, trust in election institutions, and attitudes 

towards participation and acceptance of  election results. The analysis does not claim direct 

causation but seeks to identify meaningful links between exposure to information and voter 

behaviour in the election context. Only publicly available data is used. The study does not 

access private messages or include personal information. When examples of  misinformation 

are shown, any identifying details are removed to reduce potential harm. The research 

adheres to accepted ethical standards for political communication and social research. As a 

qualitative study, it does not aim to quantify the extent of  misinformation's influence on voter 

behaviour. Instead, it provides context and interpretation regarding how misinformation 

shaped opinions during the 2023 elections. The study acknowledges its limitations, such as 

limited access to private digital spaces and the inability to generalise from qualitative findings. 

These issues are addressed through careful cross-checking and precise analysis.

Findings / Preliminary Analysis

Analysis of  digital content from Nigeria's 2023 general elections shows that misinformation 

circulated in recurring, systematic patterns rather than as isolated incidents. These patterns 

embedded misleading narratives within the broader electoral discourse and influenced voter 

perceptions of  key events. A significant type of  misinformation targeted the electoral process 

and public trust in institutions. Narratives claiming manipulation of  voting technologies, 

especially electronic transmission systems, spread widely online. These claims grew stronger 

during the collation and announcement of  results, a time marked by increased uncertainty 

and tension. Although officials and fact-checkers tried to refute many of  these claims, their 

quick spread continued to cause confusion and skepticism among parts of  the electorate.

Another typical pattern involved misinformation about the candidates, including false claims 

about their character, health, religion, or alleged ties to crime or corruption. These narratives 

were often emotionally charged and spread within groups already inclined to support or 

oppose specific candidates. Instead of  introducing new information, these stories usually 

repeated longstanding rumors and suspicions, thereby boosting their perceived importance 

and credibility online. A third pattern involved identity-based misinformation, especially 

content centered on ethnic and religious identities. These narratives depicted elections as 

conflicts between groups and portrayed political events as threats to group survival or 

dominance. Such content was common in closed or semi-closed online communities, where 

increased trust among members boosted the credibility of  shared messages. This 

misinformation seemed to deepen social divisions and affected how voters interpreted 

election events, going beyond political issues. Preliminary findings show that digital 

misinformation mainly influenced attitudes rather than voting behaviour. Repeated exposure 

to false narratives appeared to weaken trust in election officials and official information. 

Some voters grew more sceptical of  the results, while others became less interested or hopeful 



p. 146| IJCSIRD

about democratic participation. Misinformation did not influence all voters equally. The 

analysis shows a greater impact on those who already distrusted institutions or strongly 

identified with specific groups. In such cases, false narratives mainly reinforced existing 

beliefs instead of  changing opinions. These findings suggest that digital misinformation 

mainly strengthened and amplified existing views on legitimacy, trust, and democracy during 

and after Nigeria's 2023 elections.

Discussion

The findings indicate that digital misinformation during Nigeria's 2023 general elections 

mainly acted as a contextual factor influencing perceptions of  legitimacy, trust, and 

democratic significance, rather than directly affecting voter persuasion. This aligns with 

existing research that warns against viewing misinformation as a uniform or deterministic 

force in electoral behavior (Nyhan & Reifler, 2010; Guess et al., 2020). Instead of  changing 

vote choices, misinformation primarily reinforced existing beliefs and increased skepticism 

toward electoral institutions, especially among those already predisposed to distrust.

In line with Information Disorder Theory, the spread of  misleading narratives was facilitated 

by a digital environment characterized by reduced gatekeeping and rapid peer-to-peer sharing 

(Wardle & Derakhshan, 2017). As seen in other electoral contexts, misinformation gained 

prominence not only because of  its content but also due to structural features of  digital 

platforms that emphasize speed, emotional engagement, and networked sharing (Lazer et al., 

2018; Vosoughi et al., 2018). In Nigeria, allegations questioning electoral technologies and 

institutional neutrality became especially prominent during times of  uncertainty, indicating 

that misinformation spreads most when procedural transparency is lacking. From an agenda-

setting perspective, the ongoing spread of  misinformation has increased public concerns 

about the integrity of  elections. Even if  voters did not fully buy into false claims, the visibility 

of  these narratives affected how people perceived the political importance of  the claims. This 

supports earlier research suggesting that media environments influence political priorities 

more than individual opinions (McCombs & Shaw, 1972; Tucker et al., 2018). In the 2023 

elections, public focus shifted from policy debates to procedural legitimacy, fostering 

suspicion rather than thoughtful discussion.

These findings align with framing theory, which highlights how interpretive frameworks 

influence political meaning beyond mere facts (Entman, 1993). Misinformation narratives 

based on identity, especially those suggesting ethnic or religious threats, proved quite resilient 

within online networks. Similar trends have been noted in other African elections, where 

political rivalry often overlaps with deep-seated social identities (Cheeseman et al., 2020). 

Such framing causes voters to see electoral results as zero-sum, increasing polarisation and 

reducing openness to different perspectives.

Social influence mechanisms provide further insight into the diverse effects of  

misinformation across the electorate. Information shared within trusted interpersonal 

networks is regarded as more credible than content from formal institutions, consistent with 

established research on the influence of  social networks in shaping political attitudes 
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(Lazarsfeld et al., 1944; Zaller, 1992). In Nigeria, encrypted messaging platforms such as 

WhatsApp amplify these dynamics, complicating institutional efforts to counter 

misinformation through official communication or fact-checking. From an International 

Relations perspective, these findings highlight the broader implications of  domestic 

information disorder. Electoral legitimacy is closely linked to state credibility, democratic 

consolidation, and regional leadership. When misinformation undermines confidence in 

electoral processes, it can diminish a state's normative standing and hinder its participation in 

regional and international democratic frameworks (Norris, 2011). Nigeria's 2023 elections 

demonstrate how internal information dynamics can produce effects that extend beyond 

national borders, making misinformation a significant challenge to governance and 

legitimacy in contemporary international politics.

Conclusion & Policy Implications

This study examined how digital misinformation influenced voters during Nigeria's 2023 

general elections. The findings indicate that misinformation did not significantly alter voting 

behaviour. Instead, it mainly affected perceptions of  election fairness, trust in institutions, 

and confidence in democracy. As false stories circulated online, they became part of  the 

election environment, adding to uncertainty and doubt during critical moments. The findings 

indicate that digital misinformation mainly reinforced pre-existing doubts and identity-

driven opinions instead of  generating new political perspectives. The most significant effects 

were observed in regions with already low trust in democracy, particularly where claims 

questioned election processes, technology, or institutional fairness. This highlights that 

misinformation is part of  a larger information ecosystem, where social trust, institutional 

performance, and political history are interconnected with digital communication. From an 

International Relations standpoint, these findings are significant beyond Nigeria's internal 

politics. The integrity of  elections relates to the health of  democracy, which shapes a 

country's reputation and regional standing. Persistent misinformation during elections can 

undermine public trust in democracy and impair a nation's capacity to engage with regional 

and global democratic organisations. Nigeria's case illustrates how information circulates 

internally can influence perceptions of  its democracy, potentially affecting stability and 

governance beyond its borders.

Policy Implications

The findings suggest several key policy actions. First, election management bodies should 

adopt digital communication strategies that anticipate misinformation rather than just react 

to it. Providing clear, timely, and easy-to-understand information before and during elections 

can reduce uncertainty and slow the spread of  falsehoods. Collaborating with fact-checking 

groups can also enhance the visibility and trustworthiness of  accurate information. Fact-

checking is most effective when integrated into a comprehensive public communication plan 

rather than as a separate effort.

Digital platform providers in Nigeria should take a more active role in combating election-

related misinformation. They can contribute by increasing transparency around political 

content, restricting the dissemination of  blatantly false claims during elections, and 
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supporting local moderation teams familiar with the local context. Effectively addressing 

digital misinformation requires continuous investment in building public trust, endorsing 

democratic principles, and educating the public to think critically about information rather 

than relying solely on temporary solutions during election periods.

Limitations & Future Research

There are some limitations to this study. We only analyzed digital content and institutional 

documents accessible to the public. We did not evaluate private or encrypted spaces, where 

misinformation can also spread. Consequently, we might have missed certain types of  

misinformation, especially those within closed networks. This study does not measure the 

impact of  misinformation on voter behavior. Our qualitative approach provides context and a 

deeper understanding, but it does not allow for statistical generalizations or precise 

measurement of  cause and effect. Because of  this, these findings should be regarded as 

suggestive rather than definitive.

Future research could build on this study by including voter interviews or surveys to explore 

how people from different backgrounds understand and respond to digital misinformation. 

Comparing results from multiple African elections could also show whether the patterns 

observed in Nigeria's 2023 elections are common across the region. These steps would help us 

better understand how digital misinformation affects voter behavior and democracy in 

emerging countries.
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